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AN EFFECTIVE SALES PROFILE ON LINKEDIN

Why it Matters

In our ongoing quest for qualified leads, we search, research, size up, and scrutinize. We examine the digital clues
at our disposal and then ask ourselves, is this prospect worth my time?

What we tend to overlook, is, prospects do the exact same thing to us. They evaluate our credibility, experience,
connectedness, approach, demeanor, and any other factor that helps them answer: Is this person and their
company worth my time?

When prospects pull up your LinkedIn profile, one of two things will happen: They will gain confidence in you, or
they won't.

The purpose of this guide is to give you advice on getting your LinkedIn profile to perform meaningful work, even
when you’re not on Linkedin.

Ways to Optimize Your LinkedIn Profile to Meet Your Sales Objectives

LinkedIn profile optimization boils down to a basic concept: Present the digital version of you that will be useful and meaningful to the prospect
you hope to attract.

According to International Data Corporation, 75% of B2B buyers and 84% of C-level executives use social media when making purchase
decisions. They’re looking for ideas, answers, and a trusted partner to take them where they need to be. Will they find what they’re looking for
in your profile?

Remember, your LinkedIn profile isn’t a resumé — it’s your online reputation. It can make the difference between prospects responding and
passing you over.

Since 49% of buyers research sales
reps on LinkedIn, and 50% avoid
reps with incomplete profiles, S —
making a strong first impression i

has never been so important. 92%
of B2B buyers will engage with ~ eonn
sellers known as industry thought

leaders.
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AN EFFECTIVE SALES PROFILE ON LINKEDIN

Optimize your LinkedIn profile with these ten steps to generate more leads and
opportunities for dialogue.

STEP 1: Make your profile visible and easy to find
The first step in getting more profile views is to make sure your profile is visible to people searching for you.

To change your settings from anonymous to public, from your profile page:

Click the ‘Me’ icon at the top of your LinkedIn h
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Privacy Ads Communications

i o How others see your profile and network information
How others see your Linkedin Edit your public profile
activity

How LinkedIn uses your data

Under Edit Visibility, turn ‘On’ your profile’s public visibility

Public profile settings # Edit your custom URL

You control your profile and can limit what is ShQwn on search engines and other off-LinkedIn services. Personalize the URL for your profile.
Viewers who aren’t signed in to LinkedIn will see alNs some portions of the profile view displayed

below. www.linkedin.com/in/cblaydenmarketing &

= Edit Content

This is your public profile. To edit its sections,
update your profile.

( Edit contents

© Edit Visibility

You control your profile’s appearance for people
who are not signed in to LinkedIn. The limits you
et here affect how your profile appears on search

like OUNQOK.
Carol Blayden Wl Impact Washington If you have ded a Linkedin creator card to your
¢ " " profile, then unselgcting Public or hiding photos,
Director of Marketing & Client Engagement | headline, summary, dxarticles & activity will
Integrated Sales & Marketing | Communications | remove this feature fromyQur profile.
Learn more

Brand Builder
Woodinville, Washington - 500+ connections

Your profile’s public on o

Basic (required)
About o Name, number of connections, and region

Senior Marketing professional with expertise identifying global strategic market opportunities, Profile Photo

avamitina aamnrahancivua markbatina nlane and enaarhasdina innauativa naw hrandina —

On the same page, take this opportunity to personalize the URL for your profile. Make your custom URL
your first and last name, or first initial and last name, so prospects can easily find

Public profile settings # Edit your custor\ URL
You control your profile and can limit what is shown on search engines and other off-LinkedIn services. personalize the URL for you
Viewers who aren't signed in to LinkedIn will see all or some portions of the profile view displayed
www.linkedin.com/in/cblaydenmarketing &
below.
. . . . . WASHINGTON
425.438.1146 | info@impactwashingon.org | www.impactwashington.org

© Impact Washington 2020


mailto:info@impactwashingon.org

AN EFFECTIVE SALES PROFILE ON LINKEDIN

Public profile settings Edit your custom URL

You control your profile and can limit what is shown on search engines and other off-LinkedIn services.

Viewers who aren't signed in to LinkedIn will see all or some portions of the profile view displayed
Balsw www.linkedin.com/in/ |cblaydenmarketini

Personalize the URL for your profile.

Note: Your ¢ m URL must contain 3-100 letters
or numbers. Please t use spaces, symbols,

or special characters.

A public profile means that people who search for you on LinkedIn can see your full profile information.
If your profile is set to private, prospects will only see a snippet of it.

STEP 2: Upload a Professional Photo

Did you know that you can make your profile seven times more likely to be found in searches by adding a profile photo? However, it’s essential
that you convey the right impression with your choice of photo. Think of how you dress and act when you meet a client. Your profile photo
should be professional, friendly and representative of the way you’d appear in a face-to-face sales setting, so it leaves a favorable first
impression with potential clients.

It’s best to upload a profile photo that is:

e High-resolution and cropped to 400x400 pixels to fit the space ¢ A close-cropped photo that shows more of your face
¢ In front of a neutral background

¢ Of only you — no friends, children or pets

Updating Profile Picture Guide:

Step 1

Carol Blayden © URL 2]
Director of Marketing &
Client Engagement |
Integrated Sales & Marketing 1€r e
| Communications | Brand
Builder

( View Profile )

Account ed

y Premium

Add profile section v ‘: More...

Jahn oo
Settings & Privacy (8+)
Carol B|ayden m “ Impact Washington o e Origin N
Director of Marketing & Client Engagement | Integrated Language !
Sales & Marketing | Communications | Brand Builder die
Woodinville, Washington, United States - 500+ connections - Manage \ :f,‘
Contact info Posts & Activity tions,...
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2 o

Jobs Messaging

Add profile section v \

Carol Blayden m “ Impact Washington
Director of Marketing & Client Engagement | Integrated

Sales & Marketing | Communications | Brand Builder

Woodinville, Washington, United States - 500+ connections -

Contact info

More... b V4

Shara that unii'ra hirina and attract analified X Shaw racriiters vai'ra anen to wark — ot X
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Edit photo

Drag to reposition photo

Zoom 1 Straighten

Delete photo </\ Change photo \' Save photo

STEP 3: Write a Compelling Headline

The default LinkedIn headline is automatically pulled from your work history and lists your current position and company. While
this information may be useful for prospects, your job title alone doesn’t tell a very compelling story.

A well-crafted, attention-grabbing headline can mean the difference between a prospect checking out the rest of your profile or
clicking away. Since it is one of the first parts of your profile prospects will see, it needs to get them interested in seeing more.

The headline introduces your summary section, which is your space to showcase:

¢ What you do and who you do it for

¢ The value you offer buyers . .
 What differentiates you? Tip - To boost rankings on

* Proof that you can deliver on your promise ® Ways to contact you Google, include words in your

) ) o summary that our prospects use
Imagine telling a potential client what you do .
in terms of how you can provide value for that person and when SearChmg- You can base
their company and write from there. these on your own discussions
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Updating Headline Guide:

Step 1
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STEP 4: Include a Personal Summary

Your summary is the place where you can put your value on full display. While saying that you exceeded your sales goals is impressive, you
don’t want prospects to think you are only interested in selling to them. Use this space to differentiate yourself from other sales professionals
in the industry and showcase the unique skills that speak to your ideal client.

Think about this as your “30-second pitch”: Focus on what you do, how you help your clients, and the best way to get in touch (your call to
action). Write in the first person, avoid bullet points, and make the skills and experience you talk about directly relevant to your current job.
Most importantly, write with the client in mind. Concentrate on answering the question, what’s in it for my ideal client?

Follow this structure to turn your summary from a simple resumé into a reputation-building asset:

PASSION - A sentence about what motivates you professionally and what that means for clients.

BACKGROUND - One or two sentences summing up your career to date.

COMPANY - One or two paragraphs about what solutions you offer, and how they’ve solved industry or client problems in the past.
CALL TO ACTION - Contact details and best channels to get in touch — the same things that are on your business card.

Updating Personal Summary Guide:

Step 1

Carol Blayden « URL (2}
Director of Marketing &
Client Engagement

Integrated Sales & Marketing er 2]
| Communications | Brand
Builder

View Profile
Account ed
Add profile section ~ More A y Jahn
P :
Carol Blayden 3 Wl impact Washington ¢ Origin
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Edit public profile & URL "]
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Director of Marketing & CliewEngagement | Integrated .
Sales & Marketing | Communicattegs | Brand Builder e Sue G;lesple
Woodinville, Washington, United States - DeQ+ connections Y \aketing §

Contact info Communications,

Share that you're hiring and attract qualified
candidates control who
e Get started

Jessica Lyons

rketing and Sales
ger

Ariel Thorp
4 w Senior Flight Coordinator

at Erin Air

Jenise Hite

Communications and
Marketing at SEKISUL
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Step 3

Edit about

Summary

disciplines, consistently meeting aggressive time/budget constrain
companies authentically attract new customers, grow sales, capture ad
; ; S 25

foillis aniital |

STEP 5: Add your Work Experience

As with the summary, use the Experience section to demonstrate what you can do for clients. There’s a tendency to think of work experience in
resumé terms—your skills, accomplishments, and day-to-day tasks for each job. But you’re not out to impress a potential employer (hopefully),
so it’s a good idea to keep your work history relevant to the solutions you have provided for NJMEP clients.

The key is to balance a buyer focus with your personality, so your profile is distinct from other sales professionals in the industry. Possible ways

you can convey this include describing how you:
e Have helped multiple clients achieve a significant goal
e Help others come together to solve tough problems
e  Remain involved with clients at every stage — even after the project implementation
[ ]

Spend time when you’re not helping clients, including charitable organizations you support

Try scheduling a monthly or bi-monthly reminder to re-evaluate your headline and summary as even small changes can impact your personal

lead generation efforts.

Updating Work Experience Guide:

°,
™ a sec ® = = @ &
Carol Blayden URL (]
Director of Marketing &
Client Engagement
Integrated Sales & Marketing 1er °

| Communications | Brand
Builder

View Profile

Account

Add profile section ~ More
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Sales & Marketing | Communications | Brand Builder
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m Q sexs —ﬁo—

Edit public profile & URL )
Add profile in another (>}
language

TR (-, | Scroll down

Carol Blayden 3 Wil impact Washington and find the

Director of Marketing & Client Engagement | Integrated ”ex p e ri en Ce”

Sales & Marketing | Communications | Brand Builder

Woodinville, Washington, United States - 500+ connections - SeCtIO n

Contact info
Share that you're hiring and attract qualified X Show recruiters you're open to work — you X Jessica Lyons B
candidates. control who sees this « 2nd ()
Get started Get started Marketing and Sales —/

Manager

A...@ Ariel Thorp

Step 3

= ¢ o

Job! Messaging Notificatiol
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m Q Search "!
Home My
Cgrol Blayden . . Add profile section ~ More...
Director of Marketing & Client Engagement | Integrated Sales & Marketing | Communications | Brand Builder

That job title sounds interesting! e Congratulations Jenna! Show more +

Carol commented Carol commented

This is great! Thanks for finding a way to . A, |agree - great job! We look forward

participate in #mfgday20 and showcas... to supporting and promoting your... Add new skills with these courses

ﬂ MLeEarNING

Carol commented Carol replied to a comment rb_tea Branding Foundations
B30 B2 12525 viewers

Learning Python

Experience > + 'F@’ 51077 e

J—
“ Director of Marketing & Clig Ad d WO rk V4
:Tﬁa;}w“h'”‘g;‘?r.' 1yr 9 mos| DVY\DF;QF\PD Edlt Work

Bothe!

Oversee marketing strategy, execution and client engagement for Impact Washington. s eX p e r| e n Ce

Impact Washington is the Washington State affiliate of the national NIST-MEP organization. It is -
a non-profit organization with a mission is to improve manufacturing in Washington. We work

with small to medium size companies to make their businesses better and more globally

competitive. With our in-house manufacturing experts/consultants and with a strong network

of industry resources, we provide the change that makes the difference between surviving and

thriving.
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STEP 6: Articles and Activity

This section is a brief recap of your personal activity on LinkedIn. If you publish on the LinkedIn platform, post an update, or interact with the
content

of others, that activity will

appear in the LinkedIn feeds

of your connections. These actions can contribute

to SOIVing the prOblemS of others, and how you introduce That job title sounds interesting! Congratulations Jenna!
your own solution into discussions, as well as promote e e

upcoming Company events.

Activity See all
147 followers  Manage followers

Carol commented Carol commented

This is great! Thanks for finding a way to -5 |agree - great job! We look forward
participate in #mfgday20 and showcas... LM to supporting and promoting your...
Carol commented Carol replied to a comment

When you share a status
update on LinkedIn, it
appears in the stream of
your followers and is quickly
buried under the updates from all of their other connections. When you create a Published Post, however, it appears at the top of your profile,
just above your Summary. In fact, your most recent two posts appear. If you include a great image with the posts, they really add a great
element front and center.

STEP 7: Add Rich Media

An effective way to grab a prospect’s attention is by adding multimedia content to your profile. Pertinent links, videos, SlideShare
presentations and infographics go a step beyond simply telling your prospects what you can do by actually showcasing your value.

The following are two areas to which you can add rich media:
¢ Enhance your Summary with awareness-type content: C-level interviews about your company or videos dealing with industry issues

Adding Rich Media to Summary Guide:

Step 1

(1] = =

layden «URL (2}
of Marketing &

ngagement
L ed Sales & Marketing Yer °
| Communications | Brand

Bulider
View Profile
Account ed

3 .
Carol Blayden [ Wl impact Washington ¢ Origin
Director of Marketing & Client Engagement | Integrated
Sales & Marketing | Communications | Brand Builder 2
Woodinville, Washington, United States . 500+ connections Manage i
Contactinfo tions
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Step 2

2 ¢ o @

Jobs Messaging Notifications

[TRINQ  search

Home

Edit public profile & URL (>}
Add profile in another (>]
language

People also viewed

Catherine Jahn

. «2nd 3

Add profile section ~

Carol Blayden in] Wl impact washington Buyer at Blue Origin
Director of Marketing & Client Engagement | Integrated Gillespi
Sales & Marketing | Communications | Brand Builder - S‘Z’e‘ n'neSp'e
* 2n0
Woodinville, Washington, United States - 500+ connections - Marketing
Contact info Communications,...
Share that you're hiring and attract qualified X Show recruiters you're open to work — you X Jessica Lyons -
candidates. control who sees this * 2nd (@)
Get started Get started Marketing and Sales by
Manager

A...e Ariel Thorp

Step 3

Edit experience
| am currently working in this role
Start Date * End Date *

‘ March v ‘ ‘ 2019 v Present

Update my industry

Upload

© Supported formats

Share with network
If enabled, your network may be informed of job changes, education changehand work
anniversaries. Learn how these are shared and when

‘i Delete )

Support your experience with greater detail about specific solutions, including presentations or even videos where you directly address clients,
help them overcome challenges and achieve their goals
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Limit yourself to around five pieces of media content for your summary and two pieces of media content for your experience. Make it a habit to
review content in these sections every two months in case there is new and relevant content to be added.

STEP 8: Add Connections

Your network reflects the quality of your professional relationships. Be thoughtful about making connections. The invitations you issue should
convey your interest in connecting, and the value you intend to offer. Personalize each connection request by giving the recipient a compelling

reason to accept.

Step 1

m Q, Search

Carol Blayden

Director of Marketing & Client
Engagement | Integrated Sales &
Marketing | Communications
Brand Builder

Who viewed your profile n3
Views of your post 1,064

* See all Premium features

Step 2

Q search

Search for
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‘~\\\\\
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[a:] Photo

Jeremy Rose « 1st
Account Representative - Print & Direct Marketing
@ 24m - Edited «

I3 video

E Document

Write article

Sort by: Top +

ses
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Work w Posta Job
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L]
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Are ghost kitchens the future?
8h ago » 23,970 readers

Here's who's hiring right now
2h ago « 35,708 readers

UPS workers, put down the razor
3h ago « 11,536 readers

US Election: The latest updates
2h ago » 44,541 readers

Target redesigns looted Minn. store
7h ago « 3,930 readers

Special Report: The Road Ahead =

Post a Job

People also viewed

6 Penelope Marzec —
+3rd (&)
Author of Romance -
WILLIAM SPENCE
« 3rd |f:'\1
Professional Pilot/Crisis ANy

Leader & Problem...

Step 3

Sally Smith - 2nd [

National Accounts Director at Joulé Clinical and Scientific
Staffing Solutions

Bryn Mawr, Pennsylvania, United States - 500+ connections -
Contact info

Joulé Clinical and Scientific
Staffing Solutions, a...

' Ursinus College
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Your invitation is almost on its way x

@ You can add a note to personalize your invitation to Sally Smith.

STEP 9: Review Group Memberships

Take a moment each month to review the LinkedIn Groups that you’re a member of. Are they offering you valuable discussions and connection

opportunities? Are you in groups that are appropriate for your business and industry? And have you joined the maximum 50 groups? Make
sure that viewers of your profile can see the groups that you're in.

Review Group Memberships Guide:

Step

c® AD (4]

L0
Q search as
Home My Network Messaging  Notificat Mew

Linkedin News a
e @ Start a post

@ Are ghost kitchens the future?

b

(&) Photo Video Document BE Write article . .
@ Here's who's hiring right now
Carol Blayden 2h ago « 35,708 reader

Sortby: Top v
\Markating & Clont ® UPS workers, put down the razor
,‘ vicat Fiona McKay, PCC - Executive Coach, Keynote Speaker, ... « st *** 1300 « reader
iB Chief Badass Officer | Courageous Leadership Expert | Traine 2
EBuih i Edited « 6 pe! g ® US Election: The latest updates
2h ago « 44,541 reade
W " il 13 READY TO SHATTER YOUR GLASS CEILINGS?
o viewed your profile > 1
yours This has been a pivotal week for women...a new glass ceiling has been broken. » Target redesigns looted Minn. store
Yiewe ol your post b With the first female Vice President Elect now inspiring women and g ...see more W890:+ S S0 cacer

Special Report: The Road Ahead =
See all Premium features

-
& { P
M Saveditems ’p 3 m / N . Add to your feed a

Step 2
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m Q search

Manage my network

Connections 1136
Teammates 5
Contacts 501
People | Follow 20
Groups 18
Event 1
Pages 131

Newsletters

Hashtags 6

Add personal contacts
We'll periodically import and store your
to help you and others connect. You ch
1o connect to and who to invite. Learn more

carolblayden@msn.com ]

More options

About  Accessibilty  Help Center

Privacy &4 Terms ~  Ad Choices

Advertising  Business Services v

Step

m Q Search

Your groups Requested

11 members

- Pacific Northwest Aerospace Alliance
1,478 members

WiM Washington Members

35 members

E Future Trends
650,536 members

NPD Sports Network

-~
o 1,218 members

& o

Home  MyNetwork  Jobs Messaging  Notitications

Invitations

Aaron Moore
Senior Account Executive at Intersection Co | Ex-Amazon | Ex-TEGNA
@ Scott Paine and 4 others

Paige Whiting

eCommerce Marketing | Digital Commerce Transformation | Data-Driven.

Phil Coates
Founder & MD at Images of Adventure Ltd, Producer, Director,
@D Laurel King and 4 others

Show more

People you may know from Pacific Lutheran University

34

Chris Green Todd Ostrander Cynthia Endicott
Washington State Dept Managing Director at JO Gentle Hatha Yoga
of Commerce Merit & Co, Instructor

Pacific
University

theran

@D 24 mutual connections @ 16 mutual connections

Mew Post a Job

Seeall 41

Ignore

Ignore

See all

Wa¥®

Naomi Fanshier
Assistant Professor Of
Music at Northwest.

( Connect ) ( Connect ) ( Connect

N = Y

Home My Network Jobs Messaging  Noti

Sales and Marketing Group for Manufacturers in WA State Owner

Connect )

JIC

fications Mew Work w Post a Job

Create group

(PNAA)

See all groups you

E CONCURRENT Strategies & Product Development

74 members

Greater Seattle Executives Mastermind Roundtable
154 members

Manufacturing Extension Partnership
1,635 members

425.438.1146 | info@impactwashingon.org | www.impactwashington.org

© Impact Washington 2020

IMPACT

WASHINGTON

Manufacturer Focused, Value Driven Solutions

18


mailto:info@impactwashingon.org

AN EFFECTIVE SALES PROFILE ON LINKEDIN

Step 4

m Q, SErmwudgr posts in this group 'P

) Notification Mew

1,478 members

Including Richard (Rick) Baker and 47
other connections

it o J@@ﬁv )
Joined group: Sep 2019 - {] +44 )
showe MEme N/

e

= = Invite connections
Recent

i Pacific Northwest Aerospa. Pacific Northwest Aerospace Alliance (PNAA)

i Sales and Marketing Grou...

See all
iti Listed group

i WIM Washington Members

i Future Trends

You can view all group  prow
members here. From  [eioreceieandshare
here - you can
personally ask them to

iti NPD Sports Network . .
@ Start a conversation in th|

STEP 10: Solicit Recommendations

To support what you say about yourself, ask for recommendations and endorsements from satisfied clients. Remember to give to get. In other

words, offer to provide recommendations to others before soliciting recommendations from them.

When it is time to request a recommendation, from your profile page:

Step 1

—
® = =2 o 2 @ &
Carol Blayden “URL L]
Director of Marketing &
Client Engagement
Integrated Sales & Marketing 1er o
| Communications | Brand
Builder
View Profile
Account ed
Add profile section ~ More. Ay Prem g
tinas &P T
Carol Blayden [ Wl impact Washington & Origin
Director of Marketing & Client Engagement | Integrated R
Sales & Marketing | Communications | Brand Builder o
Woodinville, Washington, United States - 500+ connections - Manage :
Contact info t tions,
WASHINGTON
425.438.1146 | info@impactwashingon.org | www.impactwashington.org anfcturer ocused, Valoe iven Soluions
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Step 2

Carol Blayden «URL 2]
Director of Marketing &

Client Engagement |

Integrated Sales & Marketing er 7]
| Communications | Brand

Bullder

View Profile

Account ed

Add profile section ~ More. e Jahn

Carol Blayden [ ]
e g oot emanasa | Scroll down until you
ZJssfi;zrlll’lle’,oWashmglon, United States - 500+ connections - See
“recommendation”
section

Note: This is also

Step 3

m -

. cartinn wharo vinii ran
arol Blayden
o Director of Marketing & Client Engagement | Integrated Sales & Marketing | Communications | Brand Builder

gy et s Cancae Desns

Endorsed by 17 of Carol's colleagues at Cascade

v.mn:r,m by i
héghiy skilied at this. Designs

Recommendations

Received (6

Darren Tuek 1 had the peivilege of working with Carol for about a year at
Oistribatian Manager at The  Espresso Supply. She brought energy and enthusiasm to her
positio

ihe organization. Carel displayed leadership and

appreciated Carol's approach-ability and wiliness

0 jump in

Iworked with Carol on developing the media strategy and
execution of those media campaigns. Carol was quite possibly

® one of my favorite peopke 1o work with, primarily because she's
wildly inteligent and passionate about the brand. Her
anthusiasm, drive, and trust in me 1o take a leap of fa._. See mere

communicated very effectively across the organization. |

Show more ~

In the Who do you want to ask? field, type the name of the connection you’d like to ask for a recommendation

Ask for a recommendation

Y

Who do you want to ask?
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¢ Select the name from the dropdown that appears
¢ Fill out the Relationship and Position at the time fields of the recommendations pop-up window, and click Next

* You can change the text in the message field, and then click Send

As you ask for recommendations, write a personalized message to accompany your request. A solid recommendation describes how you
collaborated and includes specific examples of how the client benefited by working with you and your company, so don’t be shy about asking

your client to include those in the write-up.
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Utilize your New LinkedIn profile to generate more leads and opportunities for dialogue.
Make Social Media Part of your Daily Routine

By consistently focusing on creating a professional brand, connecting with the right people, engaging with insights, and building strong
relationships, sales professionals can increase their sales opportunities by up to 45%. Here are three habits that you should adopt, essentially
programming yourselves to perform the actions that lead to successful outcomes:

Add LinkedIn to Your Calendar - Block off time in your calendars. If you are constantly moving tasks around during the workday, open up
LinkedIn before you boot up your email every morning.

Start Small - Spend a few minutes each day on LinkedIn. Use this time to reach out to a new prospect, renew a relationship with an existing
connection, answer a question in a LinkedIn Group, or share a thought-provoking article.

Set a Series of Engagement Goals

1. Connect with your company page

2. Connect with seven new prospects

3. Share ten articles that will be useful to your prospects — these can be from your company page or relevant articles you find. Make sure you
understand the needs of the individuals you’re targeting so you’re engaging in a way that can best help them.

4. Reach out to a new connection every day for five days

Connect and Engage with Your Company Page

Engaging with your company page helps you and your company authentically reach and engage more of your target audience

One average a company’s employees’ networks are at least 10x larger than a company’s follower base.

e Individuals are more likely to engage with content when it comes from someone they know from the company.
When employees share content, they typically see a click-through rate that is 2x higher than when their company shares the same
content.

MANUFACTURER FOCUSED, f S
VALUE DRIVEN SOLUTIONS >, 1. Connect your wo rk

IMPACTWASHINGTON.ORG

experience to your

Impact Washington V. Following: <o
compan age.
develop ¥sustanable business
‘m Hal & 16 other connections work here
. See all 27 employees on Linkedin -
Visit website &
Home About People also viewed

[3:7, CAMPS - Center for
1@, Advanced Manutacturing
Puget Sound
See al

3 Y——

7 Following

People highlights

18 Connections § employees attended
Washington State

University of Washington £
aoe a %’ Department of Commerce

GaL8s s
IMPACT 22
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Engage with Your Company’s Page — Like, Comment, Share or send via a Personal Message
3% of employees share content about their company, but they’re responsible for driving 30% in the total engagement a company sees.

(o] o, s (1] 1D o -
m Q. Search ® fa =1 G - 0 H . =
Home My Network Jobs Messaging Notifications Me w Work w Post a Job
N i
Management Consulting - Bothell, WA - 1,779 followers
I Home 1 R People also viewed
Ab MO « EOITed = Y
out . i
We §re pleased to share this article that speaks to the agility and strength of the E} { CAMPS - Center for .
0 . Advanced Manufacturing
Jobs 2R
Puget Sound
Non-profit Organization
People Management
)
: 7 connections
Videos
v Following
Insights L PREMIUM
2" Washington State
Vap' Department of Commerce
Government Administration
1‘ 5 connections
v Following
Oregon Manufacturing
zom=r

Extension Partnership
(OMEP)

Management Consulting

2 connections

v Following

Show more v

n Impact Washington cee

1 77Q ¢allnware

Engage from Your Personal Page — Share photo, video, document, article or type in a
simple age

m Q, Search L, as = @ Q o

Home My Network Jobs Messaging MNotifications Mew Nork w Post a Job

Linkedin News a
Z Start a post
@ Are ghost kitchens the future?

8h ago « 23,970 readers

(&3 Photo I3 video Document B Write article o
@ Here's who's hiring right now
2h ago « 35,708 readers
Carol Blayden Sl Tom
Director of Marketing & Client ® UPS workers, put down the razor
Engagement | Integrated Sales & The CMO Club commented on this “ee 3h ago « 11,536 readers
Marketing | Communicaticns

Brand Builder @ US Election: The latest updates

Goods & Services 2h ago « 44,541 readers
1,134 followers + Follow

Who viewed your profile n3 1d+® » Target redesigns looted Minn. store
IMPACT 23
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What'’s in it for you:

= Builds your personal reputation — sharing content helps position you as a thought leader
= Great way to grow your network

=  Great way to nurture customers and prospects in your network

=  Position your company as a partner by providing meaningful, relevant information

=  Drive more leads and helps close deals

=  Employee sharing helps organizations be more successful. When employees share

=  content, they help drive awareness of the brand, sales for the company and support

= future growth by attracting quality hires.

Content Sharing Guideline

For every:

= 6 pieces of content you share

= 4 should be third-party/curated,

= 1 should be owned/ company-related,
= 1 should be promotional

About Impact Washington
Impact Washington is a statewide non-profit organization that provides competitive, value-driven services.

With access to public and private resources, our goal is to enhance growth, improve productivity, reduce costs, and expand
manufacturing capacity in Washington. Our solutions, consulting, and educational opportunities focus on the small and medium-
sized manufacturers located throughout State. We are an affiliate of the National Institute of Standards and Technology's
Manufacturing Extension Program (NIST MEP). Our nationwide network consists of manufacturing extension partnership centers
located in all 50 states and Puerto Rico. Since 1997 Impact Washington has delivered improvement solutions to more than 1,500
Washington State manufacturers.
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